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Job Title: Parts Accessory & Clothing Product Coordinator 

 

Location: Atlanta, Georgia 

 

Department: Parts, Accessories & Clothing 

 
 

Job Description: 
 
At Triumph we’re driven to create distinctive, cool, authentic and  premium motorcycles 
through bold design, purposeful engineering and a genuine passion for the ride. We strive to 
create an experience that totally involves the rider and brings out their best, because their 
passion is our passion. Triumph is the Premium British Lifestyle Motorcycle Brand. 
 
The Parts, Accessory and Clothing Product Coordinator supports the PAC team by 
managing our dealer networks through business health analysis, product information 
accuracy and marketing material distribution. This motivated problem solver will oversee 
monthly dealer wholesale orders, new dealer on-boarding, product accuracy, product 
positioning and product pricing. This person will be the key point of contact for dealers 
supporting a $15 million-a-year business with the goal of growing the business 50% over the 
next two years. 
 
 

Duties and Responsibilities: 
 

 Manage dealer network parts, accessory and clothing sales performance on a 
monthly basis (Wholesales and Returns) 

 Monthly dealer performance tracking: identify key opportunities for dealer level 
improvement (top seller report, top selling items, top potential growth dealers and 
biggest opportunity items) 

 On-boarding new dealers and troubleshooting current dealer issues to improve 
wholesale and retail sales 

 Working with key dealers to identify inventory and retail opportunities 

 Ensure most accurate and up-to-date product information and most effective 
messaging across multiple platforms, both dealer and consumer facing 

 Proofing orders and catalogs for accuracy 

 Entering and maintaining product information in our internal database (DCS, e-
Commerce) 

 Create and update merchandise guidelines for dealer network 

 Product benchmarking/competitive analysis, including researching competitor product 
and pricing, creating trend reports by researching and reviewing current industry 
trends, and attending events to document the latest industry trends 

 Marketing Point-of-Purchase (POP) material management across parts, accessories 
and clothing 

 Assist in forming key strategic partnerships focused on liquidating aged inventory and 
extending our retail channels 

 Work special events as required 
 
 

Essential Skills: 
  

 Ability to take a data driven approach to dealership problems 

 Ability to multitask in a team oriented environment and think outside of the box 

 Highly organized and deadline oriented with an ability to prioritize 
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 Strong computer skills (specifically Excel, Word and Power Point) 

 Ability to manage relationships across a large dealer network 

 Ability to coordinate PAC integration at motorcycle events (samples, marketing 
material and potential on-site set up guidance) 

 
 

Education/Experience: 
 

 Bachelor’s degree   

 1-3 years of retail/vendor experience with an understanding of the Dealer Business 
Model 

 Ability to understand technical product details 

 Will consider relevant work experience in lieu of bachelor’s degree  

 Motorcycle industry experience preferred 

 The individual must possess technical skills in Excel, Word, Power Point (or Keynote) 
and Outlook 

 
 

Additional Information: This position will require travel to dealers and a variety of 

customer and industry related events, both domestically and internationally ~ 10 – 15%. 
Position will report to Product Managers. 

 
 
 
 


